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Welcome

AESP welcomes you to its 6th Spring Conference! The next few days are packed 
with opportunities to LEARN from industry thought leaders, CONNECT with your 
peers, and EXPERIENCE the historical city of Boston.

We encourage you to take advantage of ALL the opportunities AESP’s Spring 
Conference has to off er!

AESP Board of Directors

Murray Bond, BC Hydro  
Michael Brophy, Enbridge Gas Distribution
Tom DuBos, Apogee Interactive, Inc. 
John Hargrove, NV Energy
Katherine Johnson, Johnson Consulting Group
Brad Kates, Opinion Dynamics Corporation
Ruth Kiselewich, Baltimore Gas & Electric
LeAndra MacDonald, Pacifi c Gas & Electric
Lanie MacRae, U.S. Department of Energy
Mark Martinez, Southern California Edison
Judy Mathewson, We Energies
Mike Mernick, ICF International
Mike Messenger, Itron, Inc.
Tracy Narel, ENERGY STAR®, U.S. EPA
Sue Nathan, Applied Energy Group
Laura Orfanedes, The Cadmus Group
George Phillips, Morgan Marketing Partners
Lisa Skumatz, Skumatz Economic Research 
    Associates (SERA)
Mike Stockard, Oncor
Elizabeth Titus, Northeast Energy Effi  ciency   
    Partnerships (NEEP)
Sara Van de Grift, Wisconsin Energy 
    Conservation Corporation (WECC)
Dan Violette, Navigant Consulting, Inc.
Carol White, National Grid

AESP Thanks Its Conference Sponsors: 

AESP Thanks Its Host Utilities:

AESP Thanks Its Host Sponsor:

AESP Thanks Its Conference Program 

Sponsor:
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It IS easy being green!

At each conference, AESP makes every eff ort to embrace as many “green” practices 
as possible.  Our conference program is printed on recycled paper, plastic cups are 
starch-based and biodegradable, and the lanyards and registration bags are made 
from recycled materials. We discourage the use of plastic water bottles and include 
reusable water bottles in every registration bag.

In addition, we do our best to seek out venues that are ecologically conscious and 
environmentally friendly. The Boston Park Plaza & Towers is a leader in the hospital-
ity industry and has robust recycling and conservation programs including:

A bio-fuel converter allows the hotel to purchase the most effi  cient natural
resources to provide energy to the hotel

The hotel uses CFLs in all guest rooms

Guests can participate in a linen/towel reuse program

An energy management system detects when a guest room is vacant and 
turns off  heating/air conditioning 

Bulk dispensers and reusable containers for beverages, food and condi-
ments are used reducing the need for containers

The laundry department has a water reuse system in which the water is 
used 3 times before being disposed 

The hotel has a paperless check-in and check-out policy 

•

•
•
•

•

•

•
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Boston rocks in the spring time! 

Boston beckons with a kaleidoscope of activities. Relax at the birthplace of Cheers, 
ride on the famous Swan Boats in the Public Garden, or take an invigorating Duck 
Tour. Boston truly has something for everyone. Spend a little extra time and explore 
all this historic city has to offer!

Boston Commons  

www.bostonusa.com - (617) 536-4100 

Boston Duck Tours  

www.bostonducktours.com - (617) 267-3825 

New England Aquarium   

www.neaq.org - (617) 973-5200 

Boston Opera House  

www.bostonoperahouseonline.com - (617) 259-3400  

The Public Garden 

www.swanboats.com - (617) 927-7444 

The USS Constitution

www.ussconstitutionmuseum.org - (617) 426-1812

Bull and Finch Pub, Birthplace to Cheers

www.cheersboston.com - (617) 227-9605

Freedom Trail
www.thefreedomtrail.org - (617) 357-8300 
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Conference Agenda

Monday, May 3, 2010

7:30am – 6:00pm Registration
Foyer

8:30am – 5:00pm Full-day Pre-Conference Workshop (extra fee)
St. James Room

Overview of the Introduction to the Principles of Demand-Side 

Management (DSM)

This workshop provides an overview of important components of 
program design, implementation and evaluation and is designed for 
those new to the fi eld of DSM and energy effi  ciency. 

Trainer: M. Sami Khawaja, The Cadmus Group

5:30pm – 7:00pm Opening Reception in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:

Expand your professional network in a relaxed and fun atmosphere! 
Be sure to play Expo Bingo  and enter to win outstanding prizes to 
be raffl  ed during Tuesday’s evening reception! 

Tuesday, May 4, 2010

7:30am – 5:30pm Registration
Foyer

7:30am – 8:30am Continental Breakfast in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:  

CLEAResult
Consulting
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8:30am – 10:00am Plenary Session
Georgian Room

Welcome and Introductory Remarks 

Meg Matt, President & CEO, AESP

Opening Remarks: 
A Brief Look at Over 25 years of Energy Effi  ciency Programs

Speakers:  Carol White, National Grid
                     Penni Conner, NSTAR Electric & Gas

National Grid and NSTAR have been off ering energy effi  ciency programs 
for almost three decades. This joint keynote session will feature a brief 
look at the innovations, challenges, results and lessons learned in pro-
gram design, implementation, marketing and communications.

Keynote Address:
Speaker: Sam Krasnow, Policy Advocate, Environment Northeast

ENE (Environment Northeast) is at the forefront of state, regional, and 
federal policy innovation for energy effi  ciency programs. This keynote 
session will explore policy innovations that are dramatically enhancing 
the ability of energy effi  ciency programs to break through historic sav-
ings levels and catalyze record-breaking effi  ciency investment needed 
to meet pressing climate and economic challenges. 

10:00am – 10:30am Networking & Refreshment Break in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:

Visit with exhibitors and colleagues, get energized for the next ses-
sions and play Expo Bingo! 

10:30am - Noon Conference Sessions  

Session I: Program Design & Implementation
Georgian Room

Moderator:  Katherine Johnson, Johnson Consulting Group

It Takes More than a Rebate to Move a Market

Speaker:  Wayne Dobberpuhl, Arizona Public Service (APS)

When an energy effi  ciency incentive program is fi rst implemented, much 
of the “low hanging fruit” is quickly harvested by account managers.  
(Continued on next page)
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To prevent a sharp drop in program uptake, APS developed an eff ective 
and responsive framework for expanding the Arizona market for energy 
effi  ciency. This accounts for shifts in participation rates from diff erent 
segments (such as Key Accounts, New Construction, Small Business) and 
in raising general customer awareness and securing quality Trade Ally 
participation.

The Energy Performance Score

Speaker:  Sean Penrith, Earth Advantage Institute

What if you could help your customers easily understand the impact of 
green building and home improvements on energy consumption and 
global warming?   What if your state legislature is considering mandat-
ing an energy labeling program to motivate homeowners to make ener-
gy effi  ciency improvements? Learn how the Earth Advantage Institute, a 
non-profi t green building resource, and the Energy Trust of Oregon have 
worked together to off er Energy Performance Score (EPS), a residential 
energy labeling program that is gaining widespread momentum.  The 
speaker will discuss how the program has been implemented on a 
voluntary basis for new homes in Oregon. Sean will also share informa-
tion on the 5,000-home pilot for existing residences in Seattle.  Legisla-
tive results of these initiatives will also be released at the session.

Session I: Marketing & Communications
Stanbro Room

Moderator:  Elizabeth Titus, NEEP

The Role of Market Research in the Program Design Process

Speaker: Brad Kates, Opinion Dynamics Corporation 

What do you need to consider before designing and implementing your 
program?  We have all heard the phrase, “If you build it, they will come.”  
But that’s not necessarily true when it comes to designing eff ective pro-
grams.  This presentation will discuss what you should ask the consumer 
before you off er a new program.

Are your Residential Programs Achieving Real Savings?

Speaker:  Pat Keegan, Ecos 

A challenge for DSM programs is to incorporate the program design 
features and the monitoring and verifi cation necessary to ensure that 
savings really happen without driving up costs too much.  This presenta-
tion, aimed at DSM veterans and novices, includes examples of energy 
effi  ciency measures and the many problems that can diminish or elimi-
nate energy savings.   (Continued on next page)
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The reasons for savings not meeting program expectations are many, 
and may include quality problems such as poor installation of HVAC 
equipment or insulation. But less obvious possibilities include a lack of 
understanding of the baseline, inaccurate modeling or analysis, lack of 
training or quality control.  This presentation takes the perspective of a 
program implementer, and is off ered in the spirit of opening up more 
dialogue among all the parties involved in DSM, from design to the 
evaluation.

Noon – 1:30pm Lunch in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:   

Play expo Bingo and enter to win amazing prizes including $250 gift 
cards to well known retailers.

1:30pm – 3:00pm Conference Sessions 

Session II:  Joint Track
Georgian Room

Moderator:  Harvey Michaels, MIT  

Future Forward:  MIT Student Panel

Panelists:  Jacquelyn Dadakis, MIT Master’s Candidate
                    Eric Mackres, MIT Master’s Candidate
                    Joshua Sklarsky, MIT Master’s Candidate

Hear from some future leaders in our industry!

Community-based approaches may address many of the common 
barriers to energy effi  ciency, including lack of trust, lack of transparency, 
and split incentives. At the same time, energy effi  ciency programs can 
improve their cost eff ectiveness and achieve greater social equity by 
leveraging the resources of community groups — such as non-profi ts, 
faith-based organizations, or trade associations.  

MIT students and faculty are conducting research funded by the 
utility industry to consider new models that leverage the benefi ts of 
community-based resources to meet large and aggressive utility, state, 
and national energy effi  ciency policy objectives. In addition, methods of 
community-level mapping of energy data are being explored, with the 
objective of assessing the effi  ciency potential, supporting community 
goal setting, as well as providing ongoing feedback and evaluation.
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3:00pm – 3:30pm Break in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:  

3:30pm – 5:00pm Conference Sessions

Session III: Program Design & Implementation - Panel Discussion

Georgian Room

Moderator:  Sue Nathan, Applied Energy Group

When Utilities Join Forces

Panelists:  Ruth Kiselewich, Baltimore Gas & Electric
                    Mark Siegal, National Grid
                    Art Thayer, Michigan Electric Coop Association

Learn about the benefi ts of joining forces to achieve program goals and 
increase customer satisfaction.  From integrating your gas and electric 
programs to working on marketing programs with other utilities, this 
session will feature case studies you won’t want to miss!
 
Session III: Marketing & Communications
Stanbro Room
Moderator:  Corey Diamond, Summerhill 

Award-winning Marketing Communications Programs!

Hear what made these marketing and communications programs wor-
thy of an AESP Energy award.  Two of the award winners will present case 
studies on their successful program marketing campaigns.

Toronto Hydro-Electric System Limited’s GET SMART TORONTO Program

Speaker:  Catherine Parry, Toronto Hydro 

In 2004, the province of Ontario announced that all homes would have 
a smart meter and be transitioned to time-of-use rates in 2010. Toronto 
Hydro-Electric System Limited (THESL) worked closely with multiple or-
ganizations to ensure consistency of messaging and alignment.   Learn 
how THESL developed and implemented this award-winning program.
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Northwest Energy Effi  ciency Alliance’s “Be an ENERGY STAR” Campaign

Speaker: Anne Brink, NEEA

Learn how NEEA used the “Be an ENERGY STAR” campaign to increase 
awareness for ENERGY STAR homes. Piloted in Portland, Oregon, this pro-
gram provided an opportunity for in-depth consumer education and in-
teraction with local green businesses. Innovative partnerships with Toyota 
Motor Company and Umpqua Bank will also be discussed.

5:30pm – 7:00pm Reception in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:

Last chance to Play Expo Bingo.  Enter to win fantastic prizes such as $250 
gift cards to American Express, Dick’s Sporting Goods, Best Buy, Pottery 
Barn, Home Depot and MORE! Winner must be present to win. Drop off  your 
Bingo cards at the AESP table and the drawing will be held at 6:15 pm.  

Raffl  e gifts sponsored by:

Wednesday, May 5, 2010

7:30am - 2:30pm Registration
Foyer

7:30am – 8:30am Continental Breakfast in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:   

8:30am – 10:00am Conference Sessions

Session IV: Program Design & Implementation
Georgian Room

Moderator:  Dan Violette, Navigant Consulting

Energy Savings from Refrigerators:  Still Plenty to be Had!

Speakers:   Stephen Bickel, D&R International, Ltd
                     Hans Schreff , London Hydro      
                     Sam Sirkin, JACO Environmental
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The energy savings on refrigerators is still a key savings opportunity for 
utilities.  This presentation will delve into the details including how to 
collaborate with retailers and trade allies - the pros and cons of recycling 
vs. retiring. It will also feature a case study of London Hydro’s Chill Out 
Refrigerator Recycling Program.

Session IV: Marketing & Communications
Stanbro Room

Moderator:  Bill Norton, Opinion Dynamics Corporation 

Managing Marketing Eff ectiveness

Speaker: Ashlie Ossege, Duke Energy
This presentation gives an overview of the market analytics Duke uses to 
increase adoption rates of its energy programs. Examples will include lift 
models and individual targeting practices.

Integrating Social Media into Utility Program Marketing

Speaker: Robbie Whiting, DraftFCB
A marketing expert shows how you can grow and integrate social media 
presence into your program marketing plan.

Trends in Marketing Eff ectiveness & Analytics

Speaker: Patricia Thompson, Sageview Associates
Hear the latest trends in evaluating marketing and behavior initiatives. 
Specifi c examples will be shared from a variety of organizations.

10:00am – 10:30am Break in Expo Hall
Arlington/Berkeley/Clarendon Room

Sponsored by:   

10:30am – 12:30pm Conference Session

Session V: Joint Track
Georgian Room

Moderator: Kelly Mulder, WECC

Hear from four of the award winners from AESP’s Energy Awards program.

Energy Trust of Oregon’s New Homes Program

Speaker: Bob Stull, Portland Energy Conservation Inc.

Hear a case study of Energy Trust of Oregon’s New Homes Program, a 
scaled performance-based program that leads design and construction 
toward net zero in a carbon constrained society.
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NEEP’s DesignLights Consortium (DLC)

Speaker: Ed Schmidt, NEEP

Learn how the DesignLights Consortium is committed to raising aware-
ness of the benefi ts of effi  cient lighting in commercial buildings.

Pacifi c Gas & Electric’s Business and Consumer Electronics Program

Speaker: Maria Eansor, PG&E

Pacifi c Gas & Electric’s (PG&E) Business and Consumer Electronics pro-
gram currently features fi ve energy effi  cient electronics measures includ-
ing consumer televisions, consumer desktop computers and monitors, 
and business desktop computers and monitors. The speaker will discuss 
the details of this program.

ComEd’s Energy Usage Data System (EUDS)

Speaker: Kevin Bricknell, ComEd 

Hear a case study about ComEd’s Energy Usage Data System. This enter-
prise Web application empowers customers to manage the end-to-end 
process of energy usage data requests.

12:30pm – 2:30pm Lunch and Closing Plenary Session
Georgian Room

Lunch Sponsored by: 

Moderator: Carol White, National Grid

Closing Keynote Address
Speaker: Philip Giudice, Commissioner, MA Dept. of Energy Resources 

Commissioner Giudice will refl ect on a wide variety of possible futures 
for energy effi  ciency – some optimistic, some not – including:

Roles for government – states and federal
Roles for private sector – utilities and others as well as non profi ts
New technology and implementation of existing technologies

•
•
•

2:30pm Conference Adjourns

2:45pm – 4:15pm Something Special for Local Northeast AESP Members:
Lexington Room

In the true spirit of Spring in Boston, the Northeast Chapter will be 
hosting a baseball-themed networking meeting at the close of the 
conference. We invite you to join AESP NE Chapter members at 2:45pm 
at the Park Plaza Hotel for networking, refreshments fi t for the 7th 
inning stretch and a chance to win two highly coveted tickets to see the 

Boston Red Sox play at Fenway Park.
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2:45pm – 5:30pm Post-conference Training Courses (extra fee)

Elements of Marketing Your Energy Effi  ciency Program

Cabot Room

This training is ideal for people seeking fresh and innovative ways to 
market their residential, low-income residential and/or C&I programs. 
Learn the power of creative messaging, using the appropriate marketing 
channels, selecting contractors and implementers, developing eff ective 
collateral, implementing social marketing, budgeting and much more.
Trainers: Carol Mulholland, The Cadmus Group
                 Patricia Thompson, Sageview Associates

Thursday, May 6, 2010

8:30am – 5:00pm Post-conference Training Courses (continued)

Elements of Marketing Your Energy Effi  ciency Program

Cabot Room 
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Exhibitors and Sponsors

Debbie Rachlis
Executive Director of Sales
Aclara
4025 South McClintock Drive, 
Suite 202
Tempe, AZ 85282
(314) 895-7210
DRachlis@aclara.com 
www.aclara.com

Karen Morris
Marketing Manager
Apogee Interactive, Inc. 
100 Crescent Centre Pkwy, 
Suite 450 
Atlanta, GA 30084 
(678) 684-6801 
kmorris@apogee.net   
www.apogee.net  

Frank D. Molander
Director of Business 
Development
Applied Proactive 
Technologies, Inc.
1242 Main Street
Springfi eld, MA 01103
(413) 731-6546
frank@appliedproactive.com
www.appliedproactive.com

Kristy Dickens
Director of Business Development
Chartwell Inc.
2970 Peachtree Road NW, 
Suite 250
Atlanta, GA  30305
(404) 863-6391
Kdickens@chartwellinc.com
www.chartwellinc.com 

Aclara integrates advanced, 
proven AMI technologies to 
capture, analyze, and apply 
utility data to meet the de-

mands of today – and tomorrow. There is no single AMI tech-
nology that addresses all the needs of utilities. That is why 
Aclara has integrated a complete suite of technologies from 
the leading advanced utility communications providers, all 
subsidiaries of ESCO Technologies Inc. (NYSE: ESE), to address 
these needs worldwide. This combined expertise defi nes 
thought leadership for the utility industry. 

Powering online energy effi  -
ciency programs at over 400 
utilities, Apogee is the lead-

ing provider of Web applications aimed at achieving energy 
effi  ciency improvements among utility consumers. Whether 
it’s smart grid customer communications, online energy au-
dits, school-age educational content, or RESNET-accredited 
software, Apogee delivers accurate energy analysis and satis-
fying customer experiences.

Applied Proactive Technologies, 
Inc. (APT) specializes in the de-
sign and delivery of retail based 
residential ENERGY STAR prod-

ucts programs. APT’s understanding of the retail market pro-
vides our clients with the information and resources necessary 
to create a customized approach that is designed to deliver 
both increased sales and documented savings.

Chartwell facilitates infor-
mation exchange within 
the utility industry by re-

searching, documenting and providing access to information 
about the customer-facing products, programs and services 
of North American utilities.  With our research as the spring-
board, Chartwell off ers conferences and other events where 
you will receive an interactive educational experience and 
unmatched networking opportunities.
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Daniel E. Merchant II 
Vice President, Client Relations 
CLEAResult Consulting
26451 Cat Tail Drive, Suite 103 
Galveston, TX  77554 
(409) 539-5560 
dmerchant@clearesult.com 
www.clearesult.com 

Tom Van Denover
Vice President, Sales
Comverge, Inc.
120 Eagle Rock Avenue, 
Suite 190
East Hanover, NJ 07936
(888) 565-5525
tvandenover@comverge.com  
www.comverge.com 

Kathleen DeVito
Director of Corporate Com-
munications
Conservation Services Group
40 Washington Street
Westborough, MA  01581
(508) 836-9500
kathleen.devito@csgrp.com
www.csgrp.com 

Dave Snyder
Vice President, Technical Sales
Cooper Power Systems
505 North Highway 169, 
Suite 1200
Minneapolis, MN 55441-6449
(804) 360-9282
dave.snyder@cooperindustries.com  
www.cooperpower.com 

CLEAResult is an energy effi  cien-
cy consulting fi rm with expertise 
in utility program design, devel-

opment, implementation, and evaluation. Our unique under-
standing of how markets act and react enables us to design 
and implement energy effi  ciency programs, peak reduction 
programs, and other effi  ciency and environmental programs 
that transform those markets and provide persistent, sustain-
able, and measurable results. We support our utility clients by 
developing cost-eff ective programs that target the residen-
tial, commercial, institutional and industrial sectors.

CLEAResult
Consulting

Comverge is a leading provider 
of clean energy solutions that 
improve grid reliability and sup-

ply electric capacity on a more cost eff ective basis than con-
ventional alternatives by reducing base load and peak load 
energy consumption.

Conservation Services Group, 
Inc. (CSG) began as a nonprofi t in 
1984 to design, develop, and de-
liver energy effi  ciency programs 

for utility companies, public housing authorities and agen-
cies, and private customers. We promote energy effi  ciency, 
health and safety, building durability, comfort, clean energy, 
and environmental responsibility. Headquartered in Massa-
chusetts, CSG has 20 offi  ces serving 24 states.

Cooper Power Systems 
Energy Automation Solu-
tions (EAS) is a leading pro-

vider of Smart Grid solutions that improve productivity, sys-
tem reliability, and energy effi  ciency. EAS is empowering the 
Smart Grid with innovative solutions for AMI/AMR, Demand 
Response/Load Management, Volt/VAR management, distrib-
uted generation, distribution feeder automation, substation 
automation, and grid reliability.
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Wayne Willis
Vice President, Sales and 
Marketing
Detectent
120 W. Grand Ave., Suite 104
Escondido, CA  92025
(760) 233-4030 x 150
wwillis@detectent.com
www.detectent.com

Nathan Craze
Director, Business 
Development
E Source
1965 North 57th Court
Boulder, CO 80301
(303) 444-7788
nathan_craze@esource.com
www.esource.com 

Stephanie Fisher
Marketing Manager
Energy Central
2821 S. Parker Rd., Suite 1105
Aurora, CO  80014
(303) 782-5510
service@energycentral.com  
www.energycentral.com  

Udi Merhav
Founder and Principal 
Consultant
energyOrbit
2693 Blucher Valley Road, 
Suite 108
Sebastopol, CA 95472
(866) 628-8744
umerhav@crmorbit.com
www.energy.crmorbit.com

Detectent is the leading pro-
vider of cutting edge Cus-
tomer Intelligence Solutions 
that help utilities better un-

derstand their customer’s energy end-usage points, drive ef-
fective customer messaging and maximize customer program 
participation and benefi t. Detectent’s off erings are scalable to 
any size of utility and apply to services for residential, com-
mercial and industrial customers.

E Source provides objective research, advisory, 
and information services to utilities and major 
energy users. By becoming an E Source mem-
ber, you get access to the most comprehensive 
demand-side management (DSM) resource, cov-

ering essential program elements, best practices, analysis of 
technologies, and marketing tactics that will help you meet or 
exceed your program goals.

Energy Central is the leading resource con-
necting professionals in the global power 
industry to news, events, databases, in-
sight and analysis by utilizing our websites, 
e-newsletters, direct marketing channels, 

events and print publications. EnergyCentralJobs.com is the 
most used job website in the global power industry.

energyOrbit delivers a lead-
ing-edge, end-to-end ener-
gy effi  ciency/DSM program 
management platform.  

Designed for rapid deployment and easy customization, it in-
cludes sophisticated calculators, robust reporting and analysis 
tools, and advanced communication/business process auto-
mation. energyOrbit seamlessly integrates comprehensive 
customer and trade ally relationship management (CRM) 
capabilities.  This Web-based, Software-as-a-Service solution 
eliminates hardware/infrastructure costs. energyOrbit is a 
crmOrbit, Inc. product.
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Brad Steele
President
Energy Federation Inc.
40 Washington St., Suite 2000
Westborough, MA  01581
(508) 870-2277 x 4430
bsteele@efi .org 
www.efi .org

Brad Davids
Vice President of Utility Sales
EnerNOC
101 Federal Street, Suite 1100
Boston, MA  02110
(617) 224-9900
bdavids@enernoc.com
www.enernoc.com 

Kevin McKinnon
Vice President, 
Business Development
Franklin Energy Services, LLC
403 W Foster Street
Port Washington, WI 53074
(800) 598-4376
kmckinnon@franklinenergy.com
www.franklinenergy.com

Brian Preston Smith
Founder and President
Geavista Group Inc.
4925 Greenville Ave., Ste 450
Dallas, TX  75206
(214) 923-9157
solutions@geavistagroup.com
www. geavistagroup.com

EnerNOC unlocks the full val-
ue of energy management 

for our utility and commercial, institutional, and industrial 
(C&I) customers by reducing real-time demand for electricity, 
increasing energy effi  ciency, improving energy supply trans-
parency in competitive markets, and mitigating emissions. 

Franklin Energy Services 
designs and implements 
turnkey energy effi  ciency 
programs that have deliv-
ered results since 1994. The 

fi rm excels at remaining an unbiased third party implementer, 
that does not  sell services or products to end-use customers 
and engages market allies in program delivery. Highly experi-
enced managers, with more than 20 years in the energy effi  -
ciency industry, mentor new hires through a training program 
to meet the industry’s growth. 

Geavista Group designs, 
implements, and adminis-
ters energy effi  ciency initia-
tives for electric utilities and 

government agencies. We redefi ne success by combining tra-
ditional business consulting services with creative marketing 
and demand side management strategies. Geavista Group’s 
expert consultants bring over 25 years collective experience 
to every engagement delivering customized solutions and 
verifi able results.

EFI has been promoting and sell-
ing energy effi  ciency and renew-
able energy products for 28 years.  
It also provides product and in-

centive fulfi llment services to more than four dozen utility 
and other energy effi  ciency program administrators across 
the country.  In the past decade EFI has shipped product to 
over 5,000,000 consumers and issued incentive checks total-
ing more than $400 million.
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Leigh Brannan
Marketing Production Manager
GoodCents
400 Perimeter Ctr. Terraces NE, 
Suite 245
Atlanta, GA  30346 
(615) 289-7977
leigh.brannan@goodcents.com 
www.goodcents.com 

Lisa Cavalieri
Marketing Manager
Honeywell Utility Solutions 
199 Rosewood Drive, Suite 300
Danvers, MA 01923
(978) 774-3007 
lisa.cavalieri@honeywell.com 
www.honeywell.com  

Mike Mernick
Senior Vice President
ICF International 
9300 Lee Highway
Fairfax, VA 22031
(401) 885-1642 
mmernick@icfi .com   
www.icfi .com  

Eric C. Swanson
Advertising Production 
Coordinator
Energy Central
2821 S. Parker Rd., Suite 1105
Aurora, CO  80014
(303) 228-4780
eswanson@energycentral.com  
www.energycentral.com  

For over 30 years, Honeywell 
Utility Solutions has been 

helping electric, gas and water utilities throughout North 
America manage their energy and water use. Honeywell Util-
ity Solutions has served over 9,000,000 utility customers and 
installed over 1,000,000 load control devices in North America 
to date. Honeywell’s technology-driven demand response, 
energy conservation and smart meter programs help utilities 
automate, conserve and educate. 

ICF International (NASDAQ:ICFI), a global profes-
sional services fi rm, partners with government 
and commercial clients to deliver consulting ser-
vices and technology solutions in energy, climate 

change, environment, transportation, social programs, health, 
defense, and emergency management. 

This publication features 
more than 20,000 utility in-
dustry professionals across 

many career levels – including executive, senior and general 
management. Intelligent Utility targets professionals with 
decision-making responsibilities in the areas of engineering, 
operations, maintenance, IT, planning and analysis. Typical 
businesses include investor owned utilities, public power and 
municipal providers, rural cooperative power suppliers, fed-
eral power agencies, independent power producers, non-uni-
form grids and utility holding companies. 

GoodCents develops and manag-
es advanced metering, demand 
response, smart grid, and energy 
effi  ciency programs providing 
research and data analysis to all 

size utilities.   We off er a full range of professional program ser-
vices, including program design, marketing, customer recruit-
ment, implementation, program evaluation, and long-term 
customer care –creating a total turnkey business solution.
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Sam Sirkin
Program Development Director
JACO Environmental 
6908 SW 37th Avenue 
Portland, OR 97219 
(503) 804-1851 
sams@jacoinc.net   
www.jacoinc.net  

Julie Humes
Energy Effi  ciency Manager
Lennox
2100 Lake Park Blvd.
Dallas, TX  75080
(972) 497-5306
julie.humes@lennoxind.com
www.lennoxind.com 

Alexander J Castro, CEM, CEP, 
LEED AP
Director of Business 
Development
Lime Energy Consulting and 
Technical Services
16810 Kenton Drive, Suite 240
Huntersville, NC 28078
(704) 892-4442
(704) 728-7264
acastro@lime-energy.com
www.lime-energy.com 

Joe O’Malley
President
Mad Dash
13 Prosper Court, Suite A
Lake in the Hills, IL  60156
(847) 458-7600
jmomalley@maddash.com 
www.maddash.com

Lennox Industries, leading 
manufacturer of residential and 
commercial heating and cool-

ing products, is built on a legacy of innovative fi rsts.   From 
the introduction of the riveted-steel furnace in 1895 to solar-
assisted heat pumps and energy-effi  cient commercial rooftop 
systems in 2009, the innovation continues with exclusive tech-
nologies that deliver increased energy savings.

Lime Energy is a leading national 
energy effi  ciency fi rm, provid-
ing development, design and 

construction of comprehensive energy effi  ciency projects for 
utilities, institutional, commercial and industrial businesses, 
federal, state and local government agencies.  We provide our 
utility clients with design, administration and implementa-
tion services for a wide range of energy effi  ciency programs 
with a focus on direct install for hard-to-reach markets.  The 
projects that we implement include energy effi  cient lighting 
and controls, HVAC systems and controls, water conservation, 
weatherization, and renewable energy solutions.

JACO Environmental is one of the 
largest recyclers of household 
appliances in North America, 

processing over 600,000 appliances annually at 11 recycling 
facilities in the U.S. and Canada. JACO is delivering cost-ef-
fective energy effi  ciency recycling programs on a turnkey, 
performance basis in over 30 utility territories in 15 states and 
provinces. JACO off ers the most advanced recycling technol-
ogy with certifi ed capture of all CFCs and reclamation of 95% 
of materials. The EPA honored JACO and our customers in 2004 
with an international Stratospheric Ozone Protection Award 
and again in Montreal in 2007 with an international “Best of the 
Best” award on the 20th Anniversary of the Montreal Protocol.

Mad Dash off ers premier fi eld survey, 
installation, second and third tier sup-
port services for today’s demanding 
utility and metering customers. Mad 

Dash Inc’s expertise is assisting companies to succeed with 
on-site surveys, metering, monitoring, home area network in-
stallations, demand response installations, tier1&2&3 support, 
and the gathering of information for various appliance load 
saturation, evaluation and energy management opportuni-
ties around the country. 

THE FIELD SERVICE EXPERTS



25

Carol White
Director, Policy & Evaluation 
National Grid
40 Sylvan Road
Waltham, MA  02451
(781) 907-1566 
carol.white@us.ngrid.com
www.nationalgrid.com

Roseann Brusco
Program Manager
NSTAR Electric & Gas
One NSTAR Way, SW360
Westwood, MA 02090
(781) 441-8592
roseann.brusco@nstar.com
www.nstar.com

Alexa Raducanu
Marketing Coordinator
OPOWER Inc.
1515 N. Courthouse Blvd.
Arlington, VA 22201
(571) 384-1255
Alexa.radacanu@opower.com
www.opower.com

Nellie Stadtherr
Strategic Marketing Coordinator
PECI
1400 SW 5th Ave., Suite 700
Portland, OR  97201
(503) 575-4108
nstadtherr@peci.org 
www.peci.org     

As Massachusetts’ largest inves-
tor-owned electric and gas utility, 
NSTAR has been transmitting and 
delivering electricity and natu-

ral gas for more than 100 years. We serve nearly 1.4 million 
residential and business customers in over 100 Eastern Mas-
sachusetts communities, and NSTAR’s regulated subsidiaries 
have more than  3,000 employees. One of the most important 
ways NSTAR delivers great customer service is through off er-
ing a host of energy effi  ciency programs that help customers 
save energy and money. 

National Grid is one of the world’s 
largest utilities, focused on deliv-

ering energy safely, reliably and effi  ciently. In the United States, 
National Grid delivers electricity to approximately 3.3 million 
customers in Massachusetts, New Hampshire, New York and 
Rhode Island, and manages the electricity network on Long Is-
land under an agreement with the Long Island Power Authori-
ty. It is the largest distributor of natural gas in the northeastern 
U.S., serving approximately 3.4 million customers.

OPOWER is a Smart Grid and 
Energy Effi  ciency software com-

pany that partners with utilities to engage their customers 
to drive large-scale, measured, and verifi able reductions in 
energy usage. OPOWER’s platform employs a combination of 
behavioral science, advanced data analytics, and software ex-
pertise to deliver 100% individualized information about en-
ergy usage to millions. The OPOWER platform reaches custom-
ers in the mail through Home Energy Reports, online through 
a suite of web-based tools, and on the phone through a Cus-
tomer Service Representative platform.   

 PECI is an energy effi  ciency consult-
ing agency that designs and imple-
ments energy effi  ciency programs and 

research for utility companies and governmental agencies. 
Founded in 1980 and headquartered in Portland, Oregon, 
PECI has a longstanding tradition of pairing innovation with 
practicality to deliver customized energy solutions in building 
commissioning, retrocommissioning, and new construction 
with focus on HVAC, refrigeration, lighting, and appliances.  
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Derrick Rebello
CEO
Quantum Energy Services & 
Technologies (QuEST)
2001 Addison Street, Suite 300
Berkeley, CA  94704
(510) 540-7200
drebello@quest-world.com 
www.quest-world.com 

Steven Koep
Business Development 
Manager
Rheem Marathon
3107 Sibley Memorial Highway
Eagan, MN 55121
(715) 248-7752
skoep@frontiernet.net
www.marathonheaters.com

Carol Mulholland
Principal
The Cadmus Group, Inc.
1600 Wilson Boulevard,
Suite 500
Arlington, VA 22209
(703) 247-6188
Carol.Mulholland@cadmus-
group.com
www.cadmusgroup.com 

Erik J. Monostory
Energy Specialist
TRC
31 Milk Street
Boston, MA  02109
(781) 910-7030
emonostory@trcsolutions.com
www.trcsolutions.com 

Rheem Marathon is the most 
energy-effi  cient, environmen-
tally responsible line of tank-type 

electric water heaters in the world.  With over 250 utility pro-
grams in progress, Marathon is uniquely qualifi ed to assist you 
with your water-heater program requirements.  Ask us about 
thermal-storage TOU water heating, solar water heating and 
heat-pump water heating technology.  For the Effi  ciency, For 
the Durability, For the Planet…….Choose Marathon!

With over a quarter century of experi-
ence, The Cadmus Group addresses 
today’s most pressing environmental, 
energy, and health challenges. Our En-

ergy Services Group works with utilities, government entities, 
and international agencies to overcome critical challenges by 
providing: strategic marketing and outreach; resource plan-
ning and assessment; load research and forecasting; program 
design and evaluation; demand side management and clean 
energy. 

TRC Energy Services is comprised of 
nationally recognized professionals 
with expertise in turn-key program 

design and implementation, renewable energy, public poli-
cy and energy engineering. Our experts provide services to 
America’s major industries, and government agencies from 
over 80 offi  ces nationwide. TRC is geared solely towards help-
ing our clients meet their goals and objectives on time in the 
most cost-eff ective manner.

With foundations in energy effi  ciency 
engineering and program manage-

ment, QuEST provides data driven solutions to a broad range 
of clients. QuEST provides energy effi  ciency focused engineer-
ing and program management services, including facility au-
dits, program development, commissioning, and performance 
monitoring systems. Combining program design, manage-
ment, and implementation services, QuEST helps customers 
achieve superior energy and operational performance in their 
facilities.



AESP’s 7th Spring Conference:
Implementation and Marketing

May 16-19, 2011

Westin Buckhead  |  Atlanta, GA

Host Utility:

AESP’s Fall Conference: 
Integrating Energy Effi  ciency with Demand Response

October 4-7, 2010

Hilton Portland and Executive Tower | Portland, OR

Host Sponsor:

Save the Dates
Upcoming AESP Conferences



AESP’s 21st National 
Conference & Expo
January 17-21, 2011

Hilton Walt Disney World Resort

Orlando, FL

Host Sponsor:

 

LEARN. CONNECT. EXPERIENCE.




